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LAHOTANNUA

Henu na odyuyenunero: Kypcht Ha oOydenue 3a penoau maructpu B 10 cemectsp, HEBO B2 — C1 ,,cumHO
HampeAHATH WMa 3a IeJ Ja pa3BHe €3WKOBUTC W KOMYHHKATHBHH YMEHHUS Ha CTYACHTHTE OT
MarucThpcKa CTEIeH, CIeHaaTHoCT ,,MexayHapoaeH typuctuuecku ousnec - CHY, CC, B 1iefieBus €3UK
ype3 paboTa BbPXY KOHKPETHH I'paMaTHYHUA U JICKCHKAIHU KaTErOPHHM W YCBOSIBAHE Ha CHEHU(pHYHA
TEPMHHOJIOTHS ¥ YMEHHUS HEOOXOIUMH B 00J1aCTTa Ha Typu3Ma, Ha 6a3aTa Ha CUMYJIalliH, Ka3yCH, JIeJI0Ba
KOPECIIOH/ICHIINS, E€KHUIHa paboTa W Ap. IIpeamer Ha 0Oy4YEeHHETO € MPaBUIHOTO YCBOSBaHE Ha
crielUYIHN €3UKOBH KOHCTPYKIIMM M H3pa3d XapaKTepPHH 3a TypUCTHUYecKata cdepa, KakTo Hu
3aTBbPIK/IaBaHEe HA KOMYHHKAaTHBHUTE YMEHHsI OT CTpaHa Ha 00yJaeMusl.

O0Opa3oBaTejHH 1eJIH W pe3yJTaTH: B Kpas Ha mpeaBuIcHUS Kypc OT oOydaeMHuTe ce O4akBa Ja
pasmonarat ¢ HeoOXOJMMHTE 3HAHUSI B 00JaCTTa Ha TypU3Ma, [1a ca YCBOWITH XapaKTepHus 3a cepara Ha
TYPUCTHYECKOTO OOCHy)KBaHE CHEHUATM3MPaH TYPUCTHUECKH JIEKCHKOH M Ja JIEMOHCTpHpAT
komyHuKatuBHH ymeHus (SOft skills) kaTo ymenus 3a BojeHe Ha MPeroBOpH, 3a peliaBaHe Ha MPOOIEMH,
37paBa pabOTHA €THKa, pa3pabOTBaHE W IPEICTAaBIHE HA KYypPCOBHM IMPOCKTH, YCTHH MPE3CHTALUH I10
3amaneHa Tema u ap. EQexktiuBHOCTTA OT MpoOBeneHUs Kype Ha 00ydeHHe ce M3MepBa upe3 HaTpylBaHe Ha
YBEPEHOCT B H3TPajeHUTE MPO(ECHOHATHH YMEHHs M IMO-TOJSMa aBTOHOMHOCT NPH H3BBPIIBaHE Ha
BB3JIOXKEHUTE 3a1aui. OT CTYAEHTUTE CE OYaKBa CHINO Ja BJAJAEAT U MMO-CJIOXKHU €3MKOBH KOHCTPYKIIUH,
UIMOMATHYHH U3Pa3d U MPOGECHOHATICH H3Ka3.

N.TEMATHYHO CBbABPKAHMUE

No.
o HAUMEHOBAHUE HA TEMUTE U IIOATEMUTE BPOI YACOBE
pen
Ja Cc3 Jqy
1.The Impacts of Tourism
1.1 Economic benefits of tourism : job creation, urban regeneration,
export revenue, creation of favourable legislative and regulatory
framework for tourism development 3 2
1.2.1. Classifying the impacts of tourism
1.2.2. Positive environmental and socio-cultural impacts
1.2.3. Negative impacts
The effect of global warming on tourism
2. Built Attractions
2.1. Themed attractions
2.2. Types of themed attractions: amusement parks 2 1

2.3. Theme park planning
2.3.1. Developing a new theme park ride
2.4. Researching local built attractions
3. The Business of Events Tourism
3.1. Events management
3.2. Festivals and other events attract ions
3.2.1. The job of events organizer
3.2.2. BSc (Hons) Events Management with Tourism 3 2
3.3. Events tourism and its implications
Internet research : mounting seasonal events and how to extend the
tourist season




4. The Hospitality Sector

4.1. Accommodation Types

4.1.1. Serviced Accommodation: hotels, motels, lodges, guest

houses, hostels, farm houses ;
4.1.2. Self-catering accommodation: caravan and campsites,

villas, condo apartments, hired motorhomes, private yachts

4.2. The rise of new accommodation units
4.3. The Time-share concept

5. Hospitality Marketing

5.1. Budget marketing

5.2. Marketing strategy:
- research
- analysis
- opportunities
- marketing mix
- product development
5.3. Finding your way in hospitality marketing (translation

6. Tourism and Culture
6.1. Destination planning
6.2. Social impacts of tourism
6.2.1. Culture clash
- the demonstration effect
- loss of traditional values and beliefs
6.2.2. Cross-cultural differences
6.2.3. Issues of people and infrastructure

7. Niche tourism
7.1. The rise of niche tourism
7.2. Types of niche tourism
7.2.1 Medical tourism
7.2.2. Spa and wellness tourism
7.2.3. Niche tourism and its relation to special-interest
holidays
7.3. The profile of niche tourists -
better educated, more responsible and caring for the environment

8. Sustainable Tourism /Alternative Tourism
8.1. Sustainable tourism concepts and definitions; Agenda 21
8.2. Alternative forms: low impact tourism
8.2.1. Ecotourism in practice
8.3. Green/Responsible/Eco tourism
8.3.1 Considering environmental issues

9. Social Tourism
5.1. Social tourism in Europe
5.2 Support systems
5.2.1. Provision of care facilities, information and education
5.2.2. Financial support (holiday cheques)
5.2.3. The low-cost revolution
5.2.3.1 Backpacking vs flashpacking

10. Careers in Tourism
10.1 Career update
10.2 Opportunities for employment in the TTH sector: careering
uphill
10.3 Tomorrow’s tourism
10.3.1. Presenting the future of tourism
- replica resorts, seabed hotels, dream fulfilment

O06mo: ]

15




I1I. @OPMMH HA KOHTPOJI:

No.
o BUJI 1 ®OPMA HA KOHTPOJIA Bpoii | UA3 4.
pen
1. CemecTpuajeH (TeKyur) KOHTPOJ
1.1. |VYcrHo mnpencraBsHe (ywyactue B pabOTHH Cpelld, CUMYJAIUH, 1 15
JTUAJIO3U, EKUITHA pad0Ta, MUHH MTPE3ESHTAIIHH )
1.2. |IlucMeHu 3amaHMs: TPEBOJ HA CHEIUAIM3UpPAH TEKCT, NMUCaHE Ha 2 30
IOKJIaa ¥ mucMma, e-mails
1.3. |mucmeH TecT 2 60
1.4.
OO0 3a cemecTpHaJIeH KOHTPOJI: 5 105
2. CecueH (KpaeH) KOHTPOJI
2.1. |VumuBuayamHo wW3CIEABaHE IO KOHKPETHO 3a/lajJieHa Tema W 1 30
U3rOTBSIHE Ha KypcoBa pabora
[Ipe3enTanus Ha KypcoBaTa paborta
006110 3a ceceH KOHTPOJI: 1 30
OO0 32 Bcnuku GopMu HA KOHTPOJL: 6 135

IV. JUTEPATYPA

BAABJKUTEJTHA (OCHOBHA) IUTEPATYPA:

1.

~ow

TOURISM - Part 3, Oxford English for Careers, Robin Walker and Keith Harding,

Oxford University Press

English for Tourism and Hospitality in Higher Education Studies, Course Book, Hans

Mol, Terry Phillips, Garnet Education

Tourism — An Introduction, Ray Youell, MSc, MTS, MSA

Internet resources:
http://timeshare.holidaygroup.com/archives/cateqgory/articles

www.onlinebesttravel365.com/travel-and-leisure/498/get-what-you-want-out-of

http://en.wikipedia.org/wiki/Damage waiver

http://ec.europa.eu/enterprise/sectors/tourism/eden/what-is-eden/index en.htm

EDEN video presentation — general video

NPENOPBUYUTEJHA (AONNbJHUTEJHA) JUTEPATYPA:

1. Environment and Tourism

2. English for International Tourism, Miriam Jacob & Peter Strutt, Longman’

3. ‘Take off for a lesson in caring tourism’, the Observer, London, 23 January, p.4

4. The Business of Tourism, J. Christopher Holloway 1994. Longman, Fourth Edition

5. Tourism: economic, physical and social impacts. Mathieson A. and Wall.G. (1982)
Harlow:Longman


http://timeshare.holidaygroup.com/archives/category/articles
http://www.onlinebesttravel365.com/travel-and-leisure/498/get-what-you-want-out-of
http://en.wikipedia.org/wiki/Damage_waiver
http://ec.europa.eu/enterprise/sectors/tourism/eden/what-is-eden/index_en.htm

