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І. ANNOTATION 

 
The general purpose of this course is to outline the most important characteristics of tourism as an 

international business activity; to functionally reveal relationships between tourism stakeholders, acting in 

a specific meta system, as well as to clarify different aspects of tourism as a process. Highly related to this 

purpose students must develop managerial capabilities to use different business approaches in order to 

resolve tourism practical problems. The structure of the course is conceptually based on the equal usage 

of both theoretical and practical implications that could add significant value to students during their 

study process.  

  Worldwide international tourism business has become a leading profitable activity in the field of 

services. Regarded as a specific business international tourism has changed itself as an interdisciplinary 

focal point of different scientific approaches in use. For that reason nowadays  international tourism sys-

tem exceeds far away the conventional understanding for a business system. In this relation to run an in-

ternational tourism business unit becomes more difficult and challenging task in 21 st century.     

. 

 

II. T H E M A T I C  C O N T E N T  

 

No.  TITLE OF UNIT AND SUBTOPICS NUMBER OF HOURS 

  L S L.E. 

    

1. International Tourism System 1 1  

2. International Tourism Demand 2 2  

3. International Tourism Supply 2 2  

4. International Tourism Markets 1 1  

5. Tourism Impacts   2 2  

6. Sustainable Tourism 2 2  

7. International Tourism and Development Planning 4 4  

8. Tourism Attractions 2 2  

9. Tourism Accommodation 2 2  

10. Tourism Intermediaries 4 4  

11. International Tourism Transportation 2 2  

12. Public Sector and International Tourism Policy 2 2  

13. International Tourism Marketing 2 2  

14. Destination Management  2 2  

     

     

 

 

TOTAL 

 
30 30  
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ІІІ.  FORMS OF CONTROL: 

  

No. 

by 

row 
TYPE AND FORM OF CONTROL №   

extra-

curricu-

lar, h. 

 

1. Midterm control   

1.1. Project (on a predefined theme) 1 50 

1.2. Case studies  1 40 

1.3. Term test 1 25 

1.4.    

Total midterm control: 3 115 

2. Final term control   

2.1. Examination (test) 1 5 

 Total final term control: 1 5 

 Total for all types of control: 4 120 
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