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І. ANNOTATION 
 

The course on “Corporate Social Responsibility & Business Ethics” is grounded in the leading 

thinking and practice about ethics and moral philosophy. Based on a belief that business ethics is inher-

ently interdisciplinary, the course is deeply connected to other disciplines of business, including man-

agement, leadership, strategy, finance and organizational behavior. The course in aimed to enable stu-

dents to develop the critical skills and analytical frameworks essential to identify, characterize, and re-

solve ethical problems likely to arise in business context. CSR refers to the way a corporation achieves a 

balance among its economic, social, and environmental responsibilities in its operations so as to address 

shareholder and other stakeholder expectations. The course is focused on Stakeholder Management 

which is considered to be the most appropriate practical tool for CSR. Stakeholder management is an 

approach that increases the likelihood that decision makers will integrate ethical wisdom with manage-

ment wisdom in all that they do. During the course students discuss and analyze the stakes and interests 

of the different corporate stakeholder groups and work on business cases that focus on (1) identifying the 

various groups or individuals who have stakes in the firm or its actions, decisions, and practices, and (2) 

incorporating those stakeholders’ concerns into the firm’s strategic plans and daily operations. Through 

a variety of teaching tools and discussions on various practical cases, the course is designed to promote 

highly-engaged student participation. 

 

II. T H E M A T I C  C O N T E N T  

 

No.  TITLE OF UNITS AND SUBTOPICS 
NUMBER OF 

HOURS 

  L S LS 

Unit 1: DEFINING ETHICS 2 2  

1.1 What are Ethics    

1.2 Types of Ethical Dilemmas    

1.3 Resolving Ethical Dilemmas    

Unit 2: NORMATIVE THEORIES OF ETHICS 6 6  

2.1 Egoism     

2.2 Utilitarianism    

2.3 Deontology     

2.4 Moral Decision Making: Toward a Synthesis    

Unit 3: THE ROLE OF BUSINESS IN SOCIETY 3 3  

3.1 The Business / Society Relationship    

3.2 The Role of Business within the Social System    

3.3 The Social Contract    

Unit 4: BUSINESS ETHICS  4 4  

4.1 Ethical Issues in Business     

4.2 Justice and Economic Distribution    

4.4 Resolution of Business Ethical Dilemmas    

Unit 5: CORPORATE SOCIAL RESPONSIBILITY  3 3  

5.2. Definitions and Viewpoints on CSR    

5.3. Social Performance and Financial Performance Relationship    

5.4. Socially Responsible or Ethical Investing    

Unit 6: THE STAKEHOLDER APPROACH TO CSR 3 3  

6.1. Origins of the Stakeholder Concept    

6.2. Typology of Stakeholders    
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6.3. Strategic, Multifiduciary, and Synthesis Approaches    

Unit 7: STAKEHOLDER MANAGEMENT 5 5  

7.1. Defining the Firm’s Stakeholders    

7.2. Defining the Stakeholders’ Stakes    

7.3. Opportunities and Challenges of the Stakeholders    

7.4. Firm’s Responsibilities to the Stakeholders    

7.5. Stakeholder Management Strategies    

Unit 8: STAKEHOLDER ISSUES 4 4  

8.1. Business, Government, and Regulation    

8.2. Consumer Stakeholders    

8.3. Employee Stakeholders    

8.4. The Natural Environment as a Stakeholder    

8.5. Community Stakeholders    
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ІІІ.  FORMS OF CONTROL: 

  

No. 

by 

row 

TYPE AND FORM OF CONTROL №   

extra-

curricu-

lar, h. 

 

1. Midterm control   

1.1. Written assignments on a given topic 5 50 

1.2. Case studies 6 60 

1.3. Test (mixed type questions) 2 30 

Total midterm control:  140 

2. Final term control   

2.1. Examination (test)  40 

 Total final term control:  40 

 Total for all types of control:  180 
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